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Tdaho Art Charter School

October/November FUN THINGS COMING UP!

2009
FRIDAY, OCTOBER 16 from 6-8 p.m.—Middle School “Dinner and a Movie”
sponsored by Key Club. Tickets will be pre-sold at $4, or pay $5 at the door.
ILLNESS P YR P b

If your child has a fever or is vomit- SATURDAY, OCTOBER 17 from 7-10 p.m.—High School Dance which will be

ing, please keep them home until

the fever and vomiting go away. sponsored by the Drama Department.

The following symptoms may be

due to pandemic HINI flu. They )

may also be due to other condi- TUESDAY, OCTOBER 20 at 6:30 p.m.—IACS music

tions. department presents a concert and dessert. g

FRIDAY, NOVEMBER 6—High School Sadie
Hawkins Dance from 7-10 p.m. sponsored by the

®  Fever and chills

Platinum Dancers.
®  Sore throat

TUESDAY, NOVEMBER 10—Elementary “Family
Math Night” from 6:30-7:30 p.m. Teachers will present games and fun math
activities for parents to help their kids at homel!

®  Cough

®  Severe muscle aches

®  Scvere fatigue .".... HOLIDAY BAZAAR ..."-.

) Our second annual Holiday Bazaar will take place on
e  [leadache Saturday, November 14 from 9:00 a.m. to 4:00 p.m.
Come and get a lot of holiday shopping done while at the .
“ same time supporting local vendors. All table rental pro- _:
®  Runny nose, nasal congestion ceeds go to fund our Senior Scholarship fund! If you are
interested in being a vendor, please contact Marie ,.*’
®  Sncezing e McGrath at 463-4324.
®  Watery eyes R SODA CAPS
UNIFORM REMINDERS: Do you collect caps for mycokerewards.com? If you do, we
®  Nausea, vomiting would like you to donate these to the school—you don’t even

e  Jackets worn inside must be
embroidered with IACS logo
e  Only solid colored tights allowed

have to enter the codes—just put your caps in a Ziploc bag and
bring them to Mrs. McGrath. Karen Kubn, a wonderful par-
ent of onrs, has offered to enter all the cap codes so that LACS

*  Undershirts must be solid can earn great items with the points.

e No pullover hooded sweatshirts

e No hair paint allowed INDIVIDUAL PICTURES
e00000000000000000000000000000000 RETAKES TAKEN OCT' 29

DID YOU KNOW? If you would like to have retakeportraits of
your child, Parker Portraits will be at IACS on

If you are a student and drive

Oct. 29 from 8:30-9:30 a.m. to get these
completed.

yourself to school, your car

must be reglstered at the office. Students must wear their uniform for pictures.







Inside Story Headline

Inside Story Headline

This story can fit 100-150
words.

The subject matter that appears
in newsletters is virtually end-
less. You can include stoties
that focus on current technolo-
gies or innovations in your

field.

You may also want to note

business or economic trends, or
make predictions for your cus-
tomers or clients.

If the newsletter is distributed
internally, you might comment

Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is
an important part of adding
content to your newsletter.

Think about your article and

ask yourself if the picture sup-
ports or enhances the message
you’re trying to convey. Avoid
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selecting images that appear to
be out of context.

Microsoft Publisher includes
thousands of clip art images
from which you can choose and
import into your newsletter.
There are also several tools you
can use to draw shapes and
symbols.

Register to become a member at www.mycokerewards.com

2) Look for codes on specially marked packages of their favorite Coca-C

3) Enter codes and collect points at mycokerewards.com, then select yo

(g

Caption de-
scribing picture
or graphic.

“To catch the reader's

products

chool to donate

upon new procedures or im-
provements to the business.
Sales figures or earnings will
show how your business is
growing.

Once you have chosen an im-
age, place it close to the article.
Be sure to place the caption of
the image near the image.

attention, place an
interesting sentence or
quote from the story

here.”

Caption describing pic-
ture or graphic.


http://www.mycokerewards.com/index.jsp?adParam=1#windowType:cLanding/id:27/
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Primary Business Address
Your Address Line 2
Your Address Line 3
Your Address Line 4

This wonld be a good place to insert a short paragraph

about your organization. It might include the purpose of

Phone: 555-555-5555
Fax: 555-555-5555
E-mail: someone@example.com

the organization, its mission, founding date, and a brief
history. You could also include a brief list of the types of
products, services, or programs your organigation offers, the
geographic area covered (for example, western U.S. or
European markets), and a profile of the types of customers

7”7 3, 7"7 ’
We’re on the Web! or members served.

example.microsoft.com

It wonld also be useful to include a contact name for read-

ers who want more information about the organization.

Your business tag line here.

A

Organization

Inside Story Headline

This story can fit 175-225
words.

is a good way to give your auction.

newsletter a personal touch. If . . L
) P U 1 If space is available, this is a

. our organization is small, you . .

If your newsletter is folded and y & ¥ good place to insert a clip art

. ) . may want to list the names of
mailed, this story will appear on

the back. So, it’s a good idea to

image or some other graphic.
all employees.

make it easy to read ata glance.  If you have any prices of stan-

)

Caption describing pic-
ture or graphic.

. . dard products or services, you
A question and answer session

can include a listing of those

is a good way to quickly capture here. ¥ .
. ere. You may want to refer
the attention of readers. You Y

can either compile questions your readers to any other forms

, . . of communication that you’ve
that you've received since the

s created for your organization.
last edition or you can summa-

rize some generic questions that
are frequently asked about your
organization.

A listing of names and titles of
managers in your organization

You can also use this space to
remind readers to mark their
calendars for a regular event,
such as a breakfast meeting for
vendors every third Tuesday of
the month, or a biannual charity



